
It May be the Internet, 

but itôs still ADVERTISING!



uThe market has changed so much faster than ever 

anticipated, what do you do with less of a 

customer pool to survive?

uWhy your web site is the most important 

ADVERTISINGfor your dealership.

uAvoid duplication of products and services by 

quantifying them by category.

u Learn how to evaluate online advertising 

opportunities.

TODAYõS Objective



On the Economy:

Which One Are You?

u Optimist 

Glass is Half Full

uPessimist
Glass is Half Empty



The Rationalist

uThe glass is twice as big 
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